
Understanding Rebranding:  

It’s About Identity



Rebranding often involves changing your brand identity, the unique 
characteristics that differentiate you and create memorability. Just 
like an individual’s identity, your brand’s identity defines how people 
perceive and interact with you.

Rebranding is an intentional, focused  
process, not a whimsical undertaking. 
It requires strategic thinking and a clear 
understanding of your brand’s core.



What is Rebranding?



Rebranding is the process of updating your corporate image 
and aligning customer touch points. It’s about ensuring 
customer experience matches the expectations set through 
advertising.

Partial Rebranding: Minor changes like 
updating color palettes or taglines.

Complete Rebranding: A total 
transformation including name, logo, 
messaging, and identity.



Signs it’s Time to Rebrand.



•	Declining Sales or Market Share: Indicates a potential 
disconnect with your target audience.

•	Outdated Brand Image: A dated look can alienate potential 
customers.

•	Change in Business Strategy: Mergers, acquisitions, or new 
directions often necessitate rebranding.

•	Negative Public Perception: Rebranding can help repair a 
tarnished image.

•	Evolving Audience Preferences: Adapting to changing 
demographics and consumer behavior is essential.

•	Competitive Pressure: Rebranding can help you stand out in a 
crowded market.

You’ve come to the right place. The Nerds can take the  
wheel from here. We’ll pursue a brand audit on how to best 
reshape your brand.



A Brand Audit



Components of a Brand Audit

•	Define Audit Objectives:  
Set clear goals.

•	Gather Data: Collect 
quantitative and qualitative 
data.

•	Analyze Current Brand 
Positioning: Evaluate 
perception and market 
position.

•	Identify Gaps and 
Opportunities: Pinpoint areas 
for improvement.

•	Develop Actionable Insights: 
Create recommendations and 
steps.

•	Implement Changes: Put the 
plan into action and monitor 
progress.

•	Brand Inventory: Visual 
Identity: Evaluate consistency 
and modernity.

•	Brand Messaging: Review 
tagline, mission statement, 
and messaging.

•	Brand Exploratory: Customer 
Perception: Gather feedback 
through surveys and 
interviews.

•	Competitive Analysis: 
Analyze competitors’ 
strengths and weaknesses.

•	Market Trends: Stay updated 
on industry trends.



What’s Next



✓Develop a Rebranding Strategy  
Align vision and mission with the new 
identity.

✓Execute the Rebranding Plan  
Communicate changes clearly.

✓Monitor and Evaluate  
Track KPIs and adjust as needed.



Want to know more?
Rebranding is about ensuring customer experience 
matches the expectations set through advertising.

Contact us today for a full brand audit and get 
started making your brand more profitable.

nerdbrandagency.com/contact-us/


