
Logo, color, and font guide



Logo
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The  L. Ballard & Company logo represents a decades-long legacy of accounting and tax expertise. Our logo should 
be applied in a manner that respects and upholds its history and legacy. These standards seek to do just that.

The logo should always be applied in the configuration shown below:

The following minimum size maintains the readability and clarity of the logo:

The minimum space required to preserve the logo’s visual integrity is equal to the height of the “L” on all four sides.

The primary brand (logo) color selected for L. Ballard & Company honors the firm’s legacy yet presents a modern 
and forward-thinking vision. This color provides a consistent representation across every platform.

Pantone - 3597 C
RGB - 28/ 55/ 117
HEX - 1C3775
CMYK  - 100/ 83/ 0/ 28

1 - 1/2”



Logo Use
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The L. Ballard & Company logo design conforms to the most common applications. It is formatted in various 
color schemes to suit the individual medium or surface it will occupy.

This guide establishes fundamental rules for applying the  L. Ballard & Company logo and protecting the integrity  
of the  L. Ballard & Company branding. As such, there are incorrect applications of the logo to be avoided.
 
While these examples aren’t exhaustive, they represent most implementations to avoid when applying the logo.

In full-color applications, the logo is represented 
in the brand’s blue.

When color is unavailable, the logo can be  
used at 80% black.

When grays or color are not an option, the logo  
may be used in solid black.

If the logo must appear on a background whose 
density would make any of the other options 

unreadable, it may be used in solid white.

DO NOT skew or stretch the logo. DO NOT apply non-brand colors 
to the logo.

DO NOT alter any of the logo elements.

DO NOT alter the opacity of the logo. DO NOT  place the logo inside a 
box or shape.

DO NOT apply a drop-shadow or other 
effect to the logo.



Colors chosen for L. Ballard & Company represent solid and time-honored values, with a view that is contemporary 
and in step with the times.

The color below is the primary color to be used in advertising, marketing, and promotional material.

Below are the secondary colors. These are to be used to highlight points of emphasis and add options for design 
elements and accents for the web, marketing, and documents. They are placed in the order of use, from most to least.

Primary Brand Color

Pantone - 3597 C
RGB - 28/ 55/ 117
HEX - 1C3775
CMYK  - 100/ 83/ 0/ 28

Pantone - 4141 C
RGB - 73/ 100/ 162
HEX -  4964A2
CMYK - 78/ 60/ 0/ 0

Pantone - Cool Gray 4 C 
RGB - 187/ 188/ 188
HEX - BBBCBC
CMYK - 24/ 17/ 15/ 0

Pantone - Cool Gray 10 C 
RGB - 99 /102 /106
HEX - 63666A
CMYK - 0/ 0/ 0/ 80

Secondary Brand Colors

Pantone - 7719 C 
RGB - 0/ 109/ 104
HEX -  006D68
CMYK - 96/ 4/ 46/ 38

Pantone 457 C 
RGB-  184/ 157/ 24
HEX - B89D18
CMYK - 7/ 16/ 96/ 22

Colors
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Apparel Premium items

Below are examples of how to apply the L. Ballard & Company logo in a variety of common non-advertising 
applications. While not exhaustive, it does represent common forms of use.

Other Logo Applications
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Fonts
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Headlines

Subheads & Body Copy

Shippori Minchu Extra Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
1234567890

Archivo Thin
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
1234567890

Archivo Thin Italic 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
1234567890

Archivo Bold 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
1234567890

Fonts chosen for  L. Ballard & Company reflect a legacy of integrity, expertise, and confidence. They are 
suitable for both print and digital applications.



906 Main Street, Shelbyville, KY, 40065 
Phone (502) 633-1422 • Fax (502) 633-2581 

http://www.lbccpas.com

This booklet provides documented guidelines for applying the L. Ballard & Company brand logo, colors,  
and fonts.

If you have any questions about the proper application and use of these brand elements, please contact 
us at (502) 633-1422, or our agency NerdBrand at hello@nerdbrandagency.com.


